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Introduction 

 
 
This design and access statement has been prepared by ‘Dalkin Scotton Partnership Architects Limited’ 
(DSP Architects*) on behalf of ‘ALDI Stores Limited’ (ALDI) with reference to a HYBRID planning application 
consisting of a full application for a new food retail store with associated car parking, access and 
landscaping on and an OUTLINE planning application for residential dwellings on an adjoining site.  
 
ALDI proposes a new food store on this site within a primarily residential area.  The site is readily accessible 
on foot, and by public transport.  The site is currently occupied by commercial buildings (with associated 
out buildings), and a public house all of which will be replaced by the proposed store.   
 
Photographs, plans and drawings illustrate the proposal. The design concept and ALDI’s operating policy 
are described.  The site’s constraints are identified, with supporting technical information, to allow the 
impact on the site and the surrounding area to be assessed.  These illustrate how the store will benefit 
Stapleford, and how this scheme accords with local authority planning policies and design criteria. 
 
  
 
*Visit www.dsparchitects.com for more information about DSP Architects. 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.dsparchitects.com/
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ALDI  -   retail store approach 

 

       

 

ALDI is a leading discount grocery retailer, with a network of over 7000 stores in Europe, the USA and 
Australia.  More than 500 ALDI stores have opened in the UK since 1990 when ALDI entered the British 
market. 
 
High quality food at heavily discounted prices 
ALDI’s approach to food retailing aims for operational efficiency in all areas of the business, from the 
supply end to customer sales.  This enables ALDI to sell quality food at low prices and operate on smaller 
margins than other UK food retailers. 
 
Quality products are stocked, from a range of predominantly exclusive labels, at the lowest prices.   
Products are displayed in bulk.  There is local and regional sourcing of some fresh produce and bakery 
goods.  Prices are not adjusted according to location, and the retail price of a product is the same in 
Birmingham, Nottingham and in London. 
 
ALDI’s stores have no separate fresh food or delicatessen counters, do not stock tobacco and newspapers 
and do not offer photo processing, lottery tickets, or similar concessions.    These goods and services must 
therefore be sourced elsewhere, ensuring that ALDI’s stores do not directly compete with specialist food 
shops, newsagents and other local businesses.   
 
ALDI’s stores are constructed on a relatively modest scale.  ALDI is sensitive to customer requirements, 
whether they drive or travel to their stores by public transport, by cycle or on foot.    
 
Employment and recruitment 
 
A well-trained and highly motivated workforce is essential for the success of the business. Staff 
remuneration and training reflect this. ALDI’s store managers and assistants are trained to serve 
courteously and speedily, and to carry out stock replenishment and other duties as required.   
 
It is anticipated that up to 40 new jobs will be created within the store. It is ALDI‘s policy to recruit locally, 
with equal opportunities for all staff.  
 
The construction phase will involve around 100 construction operatives. 
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ALDI operate the following store opening hours:  
 
Monday – Saturday:  08:00 – 22:00   
Sunday:   10:00 – 16:00. 
 
Industry Awards 
 
ALDI’s commitment to supplying high quality products at the lowest prices and to exceeding customer 
expectations has earned ALDI quality awards and customer service accolades.  Industry awards granted 
to ALDI recently include the following: 
 

• Which? – ‘Supermarket of the Year 2012 & 2013’; 
 

• Which? – ‘Supermarket Satisfaction Survey 2014 Winner’;  
 

• Grocer Of The Year 2013;  and Grocer Of The Year 2014; 
 

• Grocer Own Label Awards 2013 – 16 Gold, 10 Silver awards; 
 

• 37 Products Good Housekeeping Institute Endorsed; 
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Figure 1   -     satellite view of site  

 
Site location and context. 
 
OS grid reference:  449132E, 337368N   Post-code:   NG9 8AQ 

 
The application site is located on the north side of Stapleford, 5 miles south west of Nottingham.  
See the satellite view of the site above (figure 1). The red line denotes the site boundary. 
 
From the junction of Nottingham Road and Pinfold Lane the site slopes down Pinfold Lane to the access 
road for the adjoining residential site by approximately 7 metre’s. The extent of the level difference is also 
notably shown in the contextual photographs on page 7. 
 
The site measures 1.07 ha, consisting of 0.78 ha Retail site.  Vehicular access is from Nottingham Road. 
Pinfold Lane runs adjacent to the rear of the site. Access to the adjoining residential site is by a new 
priority T-junction with Pinfold Lane. 
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Contextual photographs 
 
 
 

 

 

 

 

 

 

 

Figure 2 Nottingham Road looking south west towards the site. 

 

 
 

  Figure 3 Pinfold Lane looking south east towards the site. 

 

 
 

Figure 4 Upper Orchard Street looking east towards site. 
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Layout, Accessibility and Design Evaluation  

The aim is to provide a high-quality attractive modern food store for the local community.  The proposal 
includes a store of 1930m² gross external area (GEA), with on-site car parking for 121no. vehicles and 
associated highway improvement work and landscaping.  
 
As part of the associated highway improvement works all existing redundant vehicular accesses to 
Nottingham Road and Pinfold Lane will be closed and reinstated as footway, along with the existing 
footpath connection between Pinfold Lane and Nottingham Road will be relocated c20m east of its 
existing position and improved to provide a 2.5m wide footpath. 
 
There will be direct footway connections between the southern side of Pinfold Lane and the residential 
units and a direct connection between the northern side of Nottingham Road and the proposed food 
store. 
 
The proposed store is a single-storey building, of quality build and contemporary design, enhanced by a 
strong landscaping scheme. The architectural treatment includes generous glazing to the entrance and 
main façades, with rendered elevations and a projecting entrance canopy providing a clear contemporary 
aesthetic. 
 
We are aware of your request to maximise the site in respect of its residential potential, however 
constructing apartments on top of the Aldi Store would not be feasible for a number of reasons, hence 
the proposal for an adjoining residential site. In our opinion we believe this proposal would not only 
benefit / enhance the surrounding properties, but also be in keeping with Aldi’s business model which is 
outlined within the early sections of the report. 
 
In the past Aldi have undertaken retail stores with residential above but have often found there is lack 
of demand in renting or buying the properties due to the location of them. Previously to construct 
apartments above a retail store would also lead to big standard blocks being built in small, irregularly 
shaped sites, and design which bears no relationship to the neighbourhood. This is also compounded by 
ongoing maintenance costs for properties which are left idle. 
 
Based on the above, the proposal is for an adjoining residential site which is to be developed by a 
separate housing developer once the Aldi Store has been completed. Bearing in mind this could be 
developed as any form of residential properties including flats.  
 
The proposed development will regenerate an otherwise visually unattractive building which is in need 
of investment and a positive reuse of the site. The proposed application represents an innovative but 
sympathetic response to the sensitivities of this prominent location. 
  
Accommodation – Retail Site 
The proposed store comprises: 

• 1254 m2  sales floor space, mainly for food, with a small range of non-food products 
• Ancillary warehousing, servicing and staff areas. 
• Delivery bay and unloading area 

 
This plan reflects ALDI’s preferred trading format, a net retail area of 1254 m2 with the most up-to-date 
internal layout.  
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The optimum position of the Retail Store on the site has been selected for the store building, based on 
discussions with the planners and information / recommendations from the transport assessment 
document produced by Connect Consultants. Numerous site layout options were explored but the 
planners were very keen to have the store positioned as close as possible to Stapleford town center and 
fronting Nottingham Road to create a new gateway feature into Stapleford. 

 

 
 

Figure 5: Proposed site plan  
 
 

Design Constraints 
 
The following diagrams outline specific requirements and factors which have also been an influence in 
the design process. 
 
Site allocation and Approach 
 
Constraints – which informed the proposal: 
 
Position of store – to the south west corner of the site as required by the Local Authority Planning 
Department. 
 
 
Access – from Nottingham Road as shown on the site plan for the Retail site. 
             – from Pinfold Lane as shown on the site plan for the Residential site. 
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Level – the proposed site levels are constrained by the existing Nottingham Road levels for the Retail site 
and Pinfold Lane for the Residential site. A retaining wall is required between the 2 sites to suit the level 
differences. 
 
Location – In a mixed use area with Residential to the North and West and Commercial, including high rise 
offices and Garages, to the South and East. The roof level has been kept to a minimum to ensure it is 
below the existing house ridge levels in order to minimize impact on the residential quality of the area. A 
high quality, contemporary, design has also been used, with high quality landscaping to compliment the 
area. Based on the above to construct the residential units above the store would mean the existing 
properties are overlooked by the new development and there would be a significant loss of privacy to the 
residents. We also feel the proposal would be too high and obscure / significantly change the appearance 
of the site on all elevations. 
 
After reviewing all options it was decided that a single storey retail unit with a separate residential 
development was more in keeping with the existing surroundings and would enhance the local area. 
 
Site layout 
The layout is determined by: 
  

• Shape of the site 

• Levels of the surrounding properties and roads 
• Access and egress positions to allow the optimum level of safety 

• Landscape buffer zones to the neighbouring properties. 
 
Pedestrian access 
The site is within walking distance of a substantial local population, providing a medium-sized deep 
discount food store in their area. It is also only a short walk from Stapleford town centre.  
 
Public transport 
The nearest bus stop to the site is situated opposite the store entrance on Nottingham Road.    
 
Cycle access 
Cycle hoops are provided under cover below the projecting canopy in front of full height glazing, and 
visible from within the store to provide additional security.  
 
Disabled access 
Pedestrian areas near the store entrance and between the entrance and accessible car parking spaces 
(disabled and parent and child spaces) are laid at gradients not exceeding 1:60, with dropped/ flush kerbs 
between road areas and paths. This allows customers with mobility scooters, wheelchairs, pushchairs and 
child buggies unhindered access to/from the store.   
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Figure 10: Site plan – showing pedestrian routes to Retail Store 
Vehicle Access 
 
Road system: The Retail site is approached directly from Nottingham Road. Visibility in both 

directions from the site entrance is good and in accordance with the 
recommended visibility splays. The Residential site is approached from Pinfold 
Lane, visibility is good and in accordance with the recommended visibility splays 
.The car park carriageways are minimum 7m wide, and 7.5m wide where delivery 
vehicle access is required.   
Please refer to transport statement for further detail about vehicle movement.  
See Connect Consultants report 

 
Retail Site 
Parking provision: 121 no. car parking spaces, including, 
 6 no. accessible spaces, 

6 no. parent and child spaces.   
 
 
Retail Site 
Provision for cycles: 4 no. cycle hoops (capacity 8 no. cycles) under the projecting canopy and near to 

the store entrance.   This side of the store is fully glazed allowing good visibility to 
the cycle area, for greater security. 

 
Retail Site Deliveries – unloading- loading 
 
The loading bay is located on the north-west side of the store, beyond the store entrance. As far as 
possible, maneuvering HGV’s are kept away from customer parking areas and pedestrian areas. 
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Delivery vehicles will be able to service the site without blocking access for other road users.  Delivery 
vehicle maneuvers are designed to be as simple as possible, facilitating arrival, unloading and exit.  The 
reversing maneuver enables the delivery driver to have a clear view of the trailer and obstructions. 
 
Store delivery vehicles reverse down a ramp to the loading bay, which allows stock to be unloaded from 
the back of the delivery vehicle directly into the warehouse at the same level.  This speeds up the process 
and minimise’s vehicle movements and noise levels. There is also a curtain that seals around the rear of 
the vehicle to reduce noise further. 
 
Waste is compacted in the store’s warehouse. And returned by delivery vehicle to a local distribution 
center from where it will be taken to be recycled by an approved contractor.  
 

 
 

 
Figure 11 - Inward delivery vehicle route to Retail Store 
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Figure 12 - Outward delivery vehicle route to Retail Store 
 

 
Amount and density of development  
To accommodate the predicted number of customers to the proposed Retail store: 
Gross External Area (GEA) of store - 1935m².  
Gross Internal Area (GIA) of store - 1880m². 
Retail area - 1254 m2. 
 

Scale 
The store building is single storey, with a parapet at uniform level throughout.  The scale is low, and the 
height of the building is lower than that of the surrounding residential properties and existing buildings 
on site. This design proposal will therefore not overlook or intrude on adjoining properties, thus keeping 
the existing privacy of the residential buildings surrounding the development.   

 
ALDI aim to provide only sufficient volume necessary for the store’s operation, so space is not wasted or 
serviced/ heated unnecessarily.  
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The store’s internal layout has been optimised to provide the necessary merchandising area for the 
predicted retail demand.  This determines the size of the warehouse space and its interaction with the 
loading bay, designed to allow for deliveries without specialist warehouse staff. All restocking can be 
undertaken by management and shop personnel. 
 

Landscaping and Outdoor Spaces 
 
Hard landscaping 
 
Surface treatments are differentiated between areas, according to their function: 

 main entrance and trolley park area with Argelith Feinsteinzeug R12 tiles. 

 car park spaces with block paving and painted lines; 

 roads and paths in tarmac with painted lines, and dropped/ flush kerbs to aid wheelchair users 
and parents with pushchairs;  

 service areas with brushed concrete.  
 
Stainless steel bollards provided alongside the store entrance, to promote safety. 
 
The retail site boundary fence constructed of a varying height brickwork retaining wall with piers and 
black railings between the piers due to the extent of the level difference around the site. Below is an 
image of the proposed boundary fence detail which is being utilized on the Retail site. 
 
In addition to the retaining walls for the boundary fencing, the plant area will be fenced using an mesh 
cage with lockable gates to house the refrigeration enclosure.  
 

 
Soft Landscaping 
 
A structured landscaping scheme providing: 
Complete ground cover in approximately two years, 
feature landscaping comprising a variety of species for interest and diversity, selected for robustness and 
ease of maintenance and visual appeal; 
a mulch of bark chippings to all landscaped areas to inhibit weed growth and retain moisture. 
 
The car park will have tree and shrub planting to all boundaries softening them and adding interest. The 
species selected will be robust but not so dense as to impair lines of sight for security, traffic mobility and 



15 

  

visibility across the site. The boundary to Pinfold Lane will have a high density of trees to screen the car 
park from the houses on Pinfold Lane. 

 
 
 
 
 
 
 
 
 
 
 

 
Appearance and Development Proposals – Retail Site 
 

  

             

 
 
 

Figure 12 – Proposed elevations 
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Rendered white elevations with grey/anthracite fenestration and projecting entrance canopy, with a 
horizontal emphasis.   
Please refer to the planning application drawings for full details of the proposed elevations. 
 
ALDI acknowledge the importance given to good design in government planning policy.  ALDI seeks to 
promote the company as an innovative, high quality retailer by achieving a clear statement of its corporate 
identity and trading profile, and creating stimulating modern buildings which respect and enhance their 
environmental context. 
 
 

 
 
The entrance is to have a large glazed shopfront and canopy providing focus to the main elevation. The 
canopy, which is illuminated from below, also provides a covered, well lit area over the trolley store and 
cycle racks. 
 
The North East elevation has a large glazed area at the entrance point presenting an active point of focus 
and glazing feature drawing the eye to the entrance and exit of the store. This is an important element of 
the building as orientation is critical to guide the movement of customers through the site. 
 
From a consumer’s perspective, it allows natural daylight into the retail space along the whole length 
generating a pleasant ambience.  
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Aldi Entrance doors are automatic and have flush thresholds to aid access and have clear manifestation 
on glazing for visually impaired customers. The store is designed to provide wide aisles and turning areas 
and a well-lit environment all in accordance with prevailing access and equality regulations.  
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Energy Efficiency, Renewable Energy and Recycling 
 
To ensure a high quality appearance over the long term and to minimise maintenance costs, Aldi use good 
quality materials on external and internal components of their buildings. Aldi are already meeting high 
standards of energy efficiency and are committed to responsible energy usage. 

 
Aldi only use environmentally friendly, energy efficient freezers and lighting. A heat recovery system from 
the freezer condensers provides almost the entire store heating provision from wasted machinery heat.  
 
In addition to recycling the heat from machinery Solar Panels will be installed on the roof which will 
provide the store with at least 10% of its electricity needs. 
 
Aldi’s regional distribution centers have been set up across the UK to supply 80-90 stores only – this 
minimises the amount of road travel, meaning a lower carbon footprint compared with other 
supermarket retailers.  
 
Aldi’s new generation of stores are constructed with a delivery ramp, sheltered canopy and dock leveller 
system which means products can be unloaded by drivers without any external activity such as forklift 
trucks, cages or scissor lifts. The back of the vehicle is at floor level for the driver to unload a specific store 
delivery, pre-selected on pallets into a dedicated warehouse area at a specific time usually just prior to 
the store opening. The store staff can then stock the store when operationally convenient or when the 
product is required on the sales floor. This efficient technique requires no dedicated warehouse staff and 
ensures a quick turnaround of the delivery vehicle, resulting in time, energy and cost savings which are 
crucial and in turn passed on to customers in the form of heavily discounted prices. 
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Waste Management 

Developing can produce significant amounts of waste as a result of the construction process and the 
activities of their future occupants. The Government has set challenging targets for the recovery and 
recycling of waste to ensure the requirements of the European Landfill Directive are met, and to help 
achieve this landfill tax is set to continue to rise. To maintain profitability it makes sense therefore to 
consider ways of reducing waste in construction. 
 
There are two main areas to be considered when constructing new developments. Firstly, it is important 
to ensure that the layout and design of the development will facilitate good waste management by its 
future occupants and, secondly, that construction and demolition waste is minimised, recycled and re-
used where possible. 
 
Whilst separate skips could be supplied on site for various materials for recycling - effective management 
and control of handling/loading of skips to avoid wastage or contamination - together with additional 
costs related to economies of scale movement - equipment rentals - and supplier costs outweigh the 
convenience of using mixed waste skips, and utilising the waste movement operatives expertise and local 
facilities for sorting all the viable materials for recycling. 
 
Waste from the store will be generally limited to cardboard packaging materials. These will be compacted 
on site by means of a purpose built compactor, situated within the warehouse, before being collected by 
the delivery vehicle and returned to the distribution center. From here it will collected and recycled by an 
approved contractor.  Any non-recyclable waste is disposed in bins which are located in a locked cage 
adjacent to the loading bay. 
 
The waste compactor will be fully enclosed and fed internally from within the warehouse. There will be 
no noise disturbance associated with the compactors operation. Other ‘everyday’ waste will be minimal 
and stored in secure paladin bins located within a lockable cage in the recess alongside the service ramp 
from where waste is collected by an approved contractor. 
 
Carrier bags are available for customers to buy at a small price to assist them in transporting bought 
goods. The payment regime seeks to minimise the wasted use of carrier bags.  
 

Ecological Issues   
 
New landscape planting within the development seeks to bring biodiversity benefits through the use of 
native species and/or nectar- and pollen-rich plants of value to invertebrates such as butterflies and 
moths, foraging birds and other wildlife. Innovative design of soft-landscaped areas such as grass verges 
and boundary areas can improve biodiversity, while also reducing maintenance requirements.  

Please refer to Ecological Assessment document for more detail on ecology. 
 

 

Secured By Design (ACPO) 

 
ALDI adopts a range of design principles to make the shopping environment both inside the store and 
outside in the surrounding area safer. 
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The store will not have an ATM machine installed so as to remove the possibility of theft from the 
machine, particularly at night when the store is closed.  
 
Telescopic bollards will be installed across the car park entrance and will be raised and locked into place 
at night, when the store is closed, so as to prevent any unauthorised vehicle access to the car park. 
 
ALDI finds the ‘Secured by design’ principles to be a cost effective way to ensure security is maintained 
on developments, providing public reassurance and significantly reducing the chances of a person 
becoming a victim of crime. 
 
A commitment by ALDI to producing quality and efficiency in the safest possible environment for their 
customers whilst ensuring the long term integrity of the premises. 
 
The concept of ‘Secured by Design’ 
 
Secured by Design is a police initiative to encourage the building industry to adopt crime prevention 
measures in the design of developments to assist in reducing the opportunity for crime and the fear of 
crime, creating a safer and more secure environment.  
 
Good design must be the aim of all those involved in the development process and should be encouraged 
everywhere. Current government planning policy strongly supports this principle and makes clear that 
community safety is an integral part of the design agenda. Planning Policy Guidance note 3 (PPG3) calls 
upon local planning authorities to: 
 
Promote design and layouts which are safe and take account of public health, crime prevention and 
community safety considerations. 
 
Prevention firmly establishes this subject within the planning process and identifies Secured by Design as 
a successful model. 
 
In addition to the requirements of planning legislation and guidance, local authorities (and the other 
bodies within each local Community Safety Partnership) have a wider responsibility under Section 17 of 
the Crime and Disorder Act 1998 to consider the crime and disorder implications of all their activities, and 
to do all that they can to reduce opportunities for crime and fear of crime in the exercise of their functions. 
Developers and their designers and advisers need to be aware of this.   It underlines the importance of 
natural surveillance and designing routes that are overlooked and busy so that the design of layouts can 
make a major contribution to both the prevention of crime and reducing the fear of crime.  
 
The reduction of crime and the fear of crime are key objectives of Secured by Design, which are in accord 
with the aim of the ODPM guidance to put more emphasis on people and communities. Busy movement 
routes provide informal control by citizens and a heightened sense of safety. Through the introduction of 
appropriate design features that facilitate natural surveillance and create a sense of ownership and 
responsibility for every part of the development, criminal and anti-social behaviour within the curtilage 
or grounds can be deterred. These design features include secure visible, open vehicle parking, adequate 
lighting of communal areas, fostering a sense of ownership of the local environment, control of access to 
individual and common curtilages, defensible space, and landscape design supporting natural surveillance 
and safety. 
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Summary 

 
The design of this development has been guided by government planning policies and guidance, local 
authority development plan policies, and our experience of designing attractive schemes for challenging 
sites. 
 
The constraints of this site demand a carefully detailed scheme which respects its location adjacent 
residential properties. Improvements to access and the site curtilage on Nottingham Road, with careful 
landscaping to enhance the site and views along Nottingham Road 
 
The proposed development will strengthen the retail mix within Stapleford, increase food store provision 
and help meet the retail needs of the resident local catchment area by enhancing consumer choice, in 
accordance with sustainability objectives. 
 
We believe the proposals represent a considered and sensitive response to the constraints of the site. The 
Aldi, ‘deep discount’ retail store provides an amenity to the local area, which is currently lacking, along 
with the creation of local jobs.  Aldi looks forward to becoming a considerate neighbour and a valued part 
of the local community.  

 
Planning and Sustainability Statement 
 
As demonstrated above in the Design and Access Statement, the proposed development would deliver 
the following, in conformity with the key principles of NPPF: -  
 
Integrated Approach to Sustainability 
Environmental: Social: Economic 
An integrated approach to sustainability has been integrated into the development of this project. Aldi 
aims to meet the shopping needs of people locally by providing a network of stores which reduce travel 
times and emissions for local residents. The points below describe the relationship between the three 
factors of sustainability. 
  
Addressing the Causes and Impacts of Climate Change 
The proposed store is located near a primary travel route which is served by well-established public 
transport routes and pedestrian routes, the latter of which is added to by the permeability of the 
proposed site layout.   Car parking is available, as well as sheltered storage for cycles. 
 
Due to the nature of Aldi’s operations with stores being supplied by regional distribution centers, 
deliveries to the proposed store will be integrated into the existing patterns of daily deliveries, which 
ensure fresh produce is always available on the shelves and that any waste produced is collected and 
returned to the distribution warehouse for recycling, this ensures that delivery vehicles are used gainfully 
at all times, outbound journeys carrying goods and return journeys carrying recyclable materials. 
 
As has been described in the Design and Access Statement the store design itself has been carefully 
considered to only enclose the space required for the operation of the store, this limits the embodied 
energy of the materials being used in construction and reduces the surface area of the envelope and 
thereby reduces the volume of space requiring heating, cooling and ventilation. The heating demand has 
been reduced to such an extent that heat recovery from the refrigeration units used to operate the chillers 
and freezers is capable of providing sufficient heat to adequately maintain the desired internal 
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temperatures. Low energy lighting is used throughout with ceiling heights determined to most efficiently 
maximise its operation. Lighting to the car park and building use energy efficient LED lamps, and the store 
has a Building Management system. 
 
Access Requirements 
Access to the site and entry into the building is accessible to all.  The entrance is clearly demarcated by 
contrasting canopy and shop front glazing.  Separate disabled and parent and child spaces are provided 
close to the store entrance.  Cycle parking is provided for cycles.  Site gradients are shallow to facilitate 
wheelchair movement and controlled operation of trolleys.  
 
 
 
 
 
 
 
 
Community Involvement 
The local community was invited to make comment at a public exhibition. 
Feedback from this has been incorporated into the submitted scheme. 
Please refer to the Statement of Community Involvement.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 




